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Talk to Your Clients and
Keep Them Coming Back
In addition to the quality of your hands-on work, there
might be no better rebooking tool than client education.
Consider this: Most clients who come to you once or twice
a year enjoy your work, but may feel massage is too much of a
luxury for their wallet. Educating clients to the fact that medical
bills can be reduced, recovery times can be lessened, and pain
can be diminished, will help them realize the true value of
frequent massage and move it from the category of “luxury” to
“necessity.”
This type of education comes not only from clients’ experience
of massage, but also in confirmation of its benefits from trusted
sources—like you, their massage therapist. Here are some
tools to keep the communication flowing between you and
your clients, and hopefully move you over into the “necessary”
category for more of them.

How can you keep educating clients
once they’ve left your office? How can
you make the benefits of that hour of
massage last through the weeks ahead?
Massage
What’s in It for You?
Things Your
Body Sense magazine is your tool for
MT Wants
You to Know
staying connected to clients. Brought
to you by ABMP, this digital magazine
The Many Faces
of Botox
is designed to educate consumers
on the lasting benefits of frequent
massage and bodywork, and the value
Massage in the Classroom
of good stress management.
Readers emerge with a better
understanding of bodywork, inspired to book another session.
The Body Sense philosophy considers massage therapy an integral
facet of a healthy lifestyle, not just an indulgence. This is a
message worth sharing with your clients.

Body Sense
massage, bodywork & healthy living
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A public education
magazine brought to you by
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The Healing Effects of

“Massage Mind”

By Karrie Osborn

I used to sit at the edge of the ocean to find my rhythm.
When planning my annual vacations, it was the water
that called me—not so much to be in it, but to be by
it. Maternal and soothing, the comings and goings of
the tide was my “reset” button—you know, the one
that allows you to deal calmly again with the world.
Along came twins, and my exotic vacations were
replaced with ventures closer to home. Being in a landlocked state, sitting by the ocean was no longer an
option. How was I going to hit my reset button now?
The answer was right in front of me—massage.

Your Therapist
Wants (and
Needs) to Hear
From You

Body Sense Magazine
autumn 2011

“Many massage therapists say
that some of the most therapeutic work
that happens on the massage table is
when the mind gets out of the way.”

When you are on the
massage table and trying to
set off on your own journey
toward “massage mind,”
it’s imperative you let your
therapist know if the singing
whale songs are lovely
but not your cup of tea, if
the white noise machine
is becoming obnoxious,
if the fluffy blankets are
lovely but a bit too warm,
or if the fragrant essential
oils are making your nose
itch. Your therapist wants
you to have the very best,
most restorative, massage
experience you can have.
Communication is the key
to making that happen, so
do your part and speak up if
anything is not right for you.

THE STILLNESS

As a massage enthusiast, I have learned about and tried a
great variety of techniques over the years, but some of my
most profound and restorative experiences on the massage
table have come in the “stillness” of the moment.
Massage therapist Bruce Hopkins calls this stillness “massage
mind,” something understood by those who’ve experienced it, but
difficult to explain to those who have not. The easiest analogy for
massage mind might be the quiet state the mind enters into the
moments before sleep, or the place of stillness one reaches during
meditation. “Massage mind is immediately recognized by clients who
are experienced meditators,” says Hopkins, who works exclusively
with cancer patients in his Portland, Maine, massage practice.
“It is the same mind-state that is accessed in deep meditation.
And, as in meditation, practice makes getting there easier.”
For Hopkins, helping his clients reach massage mind is paramount to
his work. “When I am working, I am coaxing the mind to go deeper and
deeper,” he says. “The music I choose reinforces the work: no melody, no
loud passages, always changing, no repetition, interesting, but ultimately
boring.” The massage itself mimics the music criteria, all with the intent
of lulling the mind. Any deep-tissue work or range-of-motion tests, for
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example, would interfere with that
sedative space, he says. “I want it all
to be seamless and mindless. I don’t
want anything to cause the mind
to stop and say, ‘What is that?’”
But what can reaching the quiet
stillness of massage mind actually do
for clients? Plenty. “When the brain
is in this meditative state, it is able to
sort through the clutter and focus on
any areas that need it, allowing healing
to occur at the cellular level,” says Pat
Crozier, a massage educator and therapist
in Chandler, Arizona. “I honestly believe
that in those quiet, restorative moments, the
brain has ‘all power’ and can hugely impact
the massage experience. The meditative mind
is a wonderful place to hang out. It’s calming,
strengthening, restorative, and clearing.”

QUIETING THE MIND

In Buddhist tradition, the phrase “monkey
mind” refers to the chatter that often goes
on in the personal dialog we undertake with
ourselves every day, every moment. Like a
monkey jumping from limb to limb, monkey
mind is the process of jumping from thought to
thought without a singular focus. When our busy
mind can do nothing but be chaotic, stressed,
and scattered, it is in the throes of monkey mind.
Calming the monkey mind, and realizing instead
the massage mind, can have profound effects.
Many massage therapists say that some of the
most therapeutic work that happens on the massage
table is when the mind “gets out of the way.” Hopkins says that’s
exactly his goal when working with the cancer patients who come to
him for massage. “The mind has a profound effect on all physiological
processes,” he says. In fact, when you can get the mind to quiet itself,
Hopkins says the body will heal faster on its own. His clients affirm
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15 Things Your Massage
Therapist Wants You to Know

students learn about healthy touch

By Kelli Boylen

1.

I am not a masseuse, and, no matter
how cool you think that word sounds,
your massage therapist probably doesn’t
like it. Massage parlor is rather outdated
as well. In years past, some “massage
parlors” were really fronts for sex shops
and I did not take out student loans and
complete more than 850 hours of training
to be associated with prostitution. Trust
me—I’m pretty serious about it. Jokes about
“happy endings” are outdated as well.

2.

Please be on time. We really like
to work on you for the entire scheduled
time. We often have another client
coming in right after you, so it is
unlikely for us to work on you past
the scheduled appointment time.

3.

We don’t care about the stubble
on your legs. Unless a leg is shaved
within a few hours of your massage, it
has stubble on it. We don’t mind, and
we are not going to flip out about leg
hair. You don’t hear men apologizing
for the stubble on their faces? And that
stubble is actually rough (although that
doesn’t bother us either). As long as you
are reasonably clean, we’re all good.

Body Sense is Easy to Share!
Go to www.abmp.com/bodysense/
Click “Send Body Sense magazine to your
clients now”
Follow the prompts and send
Body Sense to your client email list today

4.

Your perfume may smell beautiful,
but since we work in close proximity to
you for about an hour, it can get a little
overwhelming. We prefer you wait until
you leave our office to put it on. Some of
our other clients have allergies to perfume,
and it’s hard to air out smells sometimes.

5.

You have no obligation to talk to
us during a massage. If talking helps you
relax, by all means go ahead. Otherwise,
go to your happy place.

6.

To us, your butt is not cute, big,
small, or sexy. It’s a big muscle, and we
like muscles. If you have problems in your
lower back, chances are that your gluteal
muscles are involved with that as well. We
can work your glutes with a sheet covering
if that makes you more comfortable, but
it seems kind of silly not to work on some
of the biggest muscles in the body.

7.

Even if you are comfortable with nudity,
we don’t want to see it. We are trained on
how to properly drape clients to protect
your modesty and ours. Just because we are
comfortable with the sides of your buttocks,
doesn’t mean we want to see anything else.

8.

We have had extensive training
in anatomy and physiology, kinesiology
(the study of muscles and movement),
pathology, and ethics. If we forget that you
may not know all the same terminology
we have learned, please ask us what
we mean. We know where your medial
malleolus is (that’s your ankle bone on
the inside of your leg), but if you haven’t
heard of that before, please ask.

9.

If you have had a change in
your medical condition since you were
here last time, it is important that you
tell us. If you tell us halfway through
a deep-tissue massage that you are
taking blood thinners, we are going to
be thinking “uh-oh” in our heads.

10.

Tell us if you want more or
less pressure. We are happy to oblige,
and won’t take offense. In fact, we
love it if you tell us what you like
and don’t like as we go along—
it helps us to individualize your
massage to what you want and need.

11.

Yes, we put clean sheets
on the table for every client.

12.

During the massage
session, our job is to do bodywork.
Your job is to relax. We love the tranquil
look people get after their massage,
so leave your worries somewhere
else and leave your muscles to us.

13.

If you are unhappy, please
tell us why. Sometimes a client doesn’t
return and we have no idea if we did
something wrong or if you are just busy.

14.

If you are happy with what we
do, tell your friends. We love referrals.

15.

Finally, enjoy
your massage! We love our work
and hope you do, too. BS
Kelli Boylen is a student massage therapist and
author of the blog Boylen Over, a blog of life experiences
at www.goodblogs.com/bloggers/21. This piece
originally appeared on www.goodblogs.com.
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“Tell us if you want more or less
pressure. We are happy to oblige
and won’t take offense.”
Body Sense, Autumn 2011
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Making the Most of Your Massage
How to Prolong the Benefits of Bodywork

Create Your Own Client Newsletter

Barbara Hey

Body Sense magazine is one successful way to reach your clients—
creating your own newsletter is another.
ABMP’s Client Newsletter Generator helps you create your own client
education tool, and the process is simple. Log in to abmp.com. Under
the Marketing tab, click “Client Newsletter (customized).” After selecting
content for your customized newsletter from our long list of options,
you will generate a PDF so that you can easily print, email, or post the
newsletter to your website.
With a few clicks of a button, you’ve reached out to your clients in
a meaningful way, reminding them it may be time to book their next
massage.
By using both the Client Newsletter tool and Body Sense magazine,
you can communicate directly with your clients between appointments,
providing them with pertinent education and a reminder that a massage
is just a phone call away.

A massage works in wonderful ways,
easing stress and pain, calming the
nervous system, increasing circulation,
loosening tight muscles, stimulating
internal organs, and enhancing skin.
The multiplicity of physiological
responses sends a simple, clear message
to the mind: Massage feels good. Of
course, you want to hold on to that
just-had-a-massage feeling -- total body
relaxation, muscles relaxed and at ease,
and fluid movement restored -- for as
long as possible.
But how long that bliss lasts depends on
the state of your body. If you're
suffering from chronic pain or
recovering from injury, then it may take
more sessions and perhaps different

How often you receive massage depends
on why you're seeking massage. In
dealing with the general tension of
everyday commutes, computer work, and
time demands, a monthly massage may
be enough to sustain you. On the other
hand, if you're seeking massage for
chronic pain, you may need regular
treatments every week or two. Or if
you're addressing an acute injury or
dealing with high levels of stress, you
may need more frequent sessions. Your
situation will dictate the optimum time
between
treatments,
and
your
practitioner will work with you to
determine the best course of action.

Tension is who
you think you
should be.
Relaxation is
who you are.
-Chinese Proverb

Office Hours and Contact
Wicked Good Massage
Jed Heneberry
800-458-2267
jed@abmp.com
8:00 a.m – 5:00 p.m.

The more often you receive massage, the more therapeutic it becomes.

modalities before optimal health is
restored.
If massage is part of your regular health
regimen, then it's more likely the effects
will endure. In other words, the effects
of massage are cumulative, like any
healthy habit. The more often you get a
massage, the greater and longer-lasting
the benefits.

Client Newsletters
Are Simple to Create

Massage Frequency

"You need to consider how you felt
before the session and how you felt
after, and then look at how long you
maintain that," says Pieter Sommen, the
chair of the eastern department in the
Swedish Institute School of Massage
Therapy in New York.

In this Issue
Making the Most of Your Massage
What Is Reiki?
Massage for Old Injuries

Continued on page 2

Select archived articles to include in your newsletter; photos appear with the larger features.
Preview articles prior to deciding which ones you want.
Enter customized information, like a coupon, your own article, or a personalized message to
your clients—whatever you want.
Click “Generate Newsletter.” (Remember, you’ll need Adobe Acrobat Reader to view your
newsletter. We have it on the ABMP.com website to download, free of charge.)

Pack a Punch
•
•
•
•
•
•

Print your newsletter on quality paper.
Avoid brightly colored paper for better readability.
Compile a database of client names and addresses today.
Use the back page to include a coupon or special offer.
Send copies to all clients on your list; keep extra copies in your office.
Distribute newsletters to local businesses, at health fairs, and other
community events.
• Create a link on your website to a PDF of your client newsletter.
(Don’t have a website? Visit www.abmp.com and create your own
professional site in a matter of minutes—free of charge.)
• Make your Client Newsletter part of your comprehensive
marketing plan.
Celebrate ABMP’s 25th anniversary and you may win a refund on your membership. ABMP.com.
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Different Strokes
The Voice of ABMP
For questions or comments, please call 800-458-2267.
Associated Bodywork & Massage Professionals
25188 Genesee Trail Road, Suite 200
Golden, CO 80401
800-458-2267 • 303-674-8478
Fax: 800-667-8260
Email: expectmore@abmp.com
Website: ABMP.com

Karrie Osborn
Editor, ext. 617, karrie@abmp.com

Members in the News
You can find links to the articles listed here on ABMP.com. Look for the
sidebar on the right for the “ABMP Community” section, then click on the
“ABMP Members in the News” link.

Wanda Bonet-Gascot in “Terapia de Masaje para Pacientes con Cáncer,”
Revista DSBE.
Darcy Fournier in “24 Massage Therapists Train at New Spa in
Chattanooga,” Chattanooga Times Free Press.
Kim Hover in “Massage Therapist’s Nimble Fingers Truly Make It ‘A
Dog’s Life,’” Daytona Beach News-Journal.

Jenny Good
Director of Member Development, ext. 623
jenny@abmp.com

Illinois Valley Community College in “Massage More Than Relaxing,”
North Central Illinois News Tribune.

James Sutherlin
Graphic Designer, ext. 640, james@abmp.com

Amanda King in “Talk, Demonstration on Zero Balancing Massage,”
Swampscott Reporter.

Mary Heinz
Member Benefits Manager, ext. 628, maryh@abmp.com

Knox County Career Center School of Massage Therapy in
“Massage Therapy Good for Body, Soul,” Mount Vernon News.

Jean Robinson
Government Relations Director, ext. 645, jean@abmp.com

Different Strokes is a bimonthly supplement to Massage &
Bodywork magazine, published by Associated Bodywork
& Massage Professionals.
No part of this publication may be reproduced or
transmitted in any form or by any means, electronic or
mechanical, including photocopying, recording, or by any
information storage and retrieval system, without specific
written permission from ABMP. The views expressed herein
are those of the authors, and not necessarily of the publisher
or its advertisers. Publisher cannot be responsible for any
unsolicited articles or materials, or the return of such
items. Publisher cannot be held responsible for content of
advertisements. The information contained herein is for
educational purposes only and is not intended as advice
for self-treatment. ©2011 All rights reserved.

Update Your Contact Information
If you’ve moved, changed your email address, added or
canceled a phone line, or if any other contact information
has changed, please let us know. We want to be sure you’re
receiving your ABMP publications and membership-related
communications in a timely manner.
Update your contact info by logging in to the Members
section of ABMP.com or contact us by phone or email, as
listed above.
Join the ABMP Community Online
www.facebook.com/ABMPpage
@ABMPmassage
www.linkedin.com/company/abmp
www.massageprofessionals.com
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Denise LaBarre in “Author, Massage Therapist Offers Parents Seminar
on Stress Relief,” Maui News.
Mary Liebermann in “Who’s Doing Business In and Around New
Braunfels, Comal County,” New Braunfels Herald-Zeitung.
Lucy Moorman in “Light Works Energy Therapy,” Pathfinder.
Joy Musacchio in “Stillpoint … Living in Balance Introduces New
Company—Stillpoint Aromatics,” World News Report.
Angela Rafferty in “Laguna Cliffs Marriott Resort & Spa—The Classic
Hotel California,” Examiner.
Quita Reed in “Skin and Body Salon to Hold Open House in
Coldspring,” Your Houston News.
Ellen Santistevan in “Third Goddess; Healing Hands Will Travel to
Offer Different Solutions,” Valencia News-Bulletin.
Paula Sorg in “Huntsville Women Find Many Resources for Building
Their Own Businesses and Careers,” Huntsville Times.
Doug Walker in “Business Profile: LaVida Massage,” Carrollwood Patch.
Jack White in “Best Massage—1st place,” Philly Hotlist.
Eric Williams in “Beneficial Treatment,” Beckley Register-Herald.
Sara Wirth in “Kneading Relief Massage in Grand Ridge Rubs Out
Stress,” Ottowa Times.

Tell Us Your News

If your practice was mentioned in print, online, on the
radio, or on TV, let ABMP know. Send an email to
differentstrokes@abmp.com with the subject line “Members
in the News” and include a link to the news coverage online,
or scan and attach a PDF of printed material.
different strokes
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Build Your Website

Enter for a Chance to Win ABMP’s
New Year’s Resolution Challenge

1. C
 reate, or improve, your
website with our easy tools
2. W
 atch for our website tips
throughout January
3. Enter your website to win

We’ll Walk You Through the Steps

Enter to Win!

Get started with the basics:
• Choose a website address
• Pick a template design and color
• Fill out your profile
Then we’ll walk you through site
development:
• Write your content
• Set up your navigation
• Introduce yourself to Google
• Add a link to Body Sense magazine
Finish the month with some extras:
• Add video (super easy)
• Set up social media share buttons
• Include online scheduling
• Sell online gift certificates
• Explore the benefits of blogging

To enter, visit us on Facebook at
www.facebook.com/ABMPpage
between January 2 and February 2,
2012. All members with a website
created through the ABMP Website
Builder are eligible to win. Visit
ABMP.com for full details.

Prizes include:
• Earthlight massage table or chair
(your choice), sponsored by
Massage Warehouse
• One-year ABMP membership
• One-year subscription to Full
Slate Online Scheduling
• One-year subscription to
TheGiftCardCafe.com
• A variety of gift baskets

25 Years …

Because of You
ABMP has proudly served the massage and
bodywork profession for 25 years, and we
want you to share in our Silver Anniversary
celebration!
Starting in January 2012, all
Practitioner, Professional, and Certifiedlevel members who renew or upgrade
their ABMP membership will be eligible
to win a refund on their membership
fees.
That’s right! Every two weeks, we’ll
conduct a random drawing from all
qualifying members who renewed or
upgraded their membership during that
two-week period. If your name is selected,
we’ll cut you a check for 100 percent of the
membership dues you just paid.
By year’s end, we’ll have 25 members
celebrating our 25th anniversary and
enjoying free memberships. Well, actually
26 members will win (thanks to the way
the calendar falls). But that’s OK, because
you’ve come to expectmore from ABMP!
Winning members can share their
stories of success, and help inspire other
members of our ABMP family.

So good luck!
And Happy Anniversary!

Hands for Heroes Volunteers Needed
With a goal of delivering 1 million massage sessions to US
military veterans, Hands for Heroes is inviting ABMP members
to be part of this national outreach effort. By signing up to
be a Hands for Heroes partner—whether for one session or
100—you will receive a variety of materials to promote your
partnership and your commitment to serving veterans. In
return, therapists are asked to log in to the Hands for Heroes
website each month to record their charitable work with these
service men and women. For more information about the
program, or to start your partnership today, visit

www.HandsforHeroes.net.
Celebrate ABMP’s 25th anniversary and you may win a refund on your membership. ABMP.com.
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It’s Tax Time
Tips on Gratuities and Home Office Deductions
As tax day approaches, it’s important to have a good
understanding of both the income you report and the
deductions to which you are entitled. Here is some
information to get you started.

Home Office Deductions
You may be able to deduct expenses for the portion of your
home’s expenses used for business, including mortgage interest,
insurance, utilities, repairs, and depreciation. To qualify to claim
expenses for the business use of your home, you must meet
these tests:
• The business part of your home must be used exclusively and
regularly for your business.
• The business part of your home must be your principal place
of business, or a place where you meet or deal with clients,
or a separate structure (not attached to your home) used in
connection with your trade or business.

The IRS defines “exclusive use” as a specific area of the home
used only for trade or business. “Regular use” means the area
is used regularly for trade or business. Incidental or occasional
business use is not regular use, but the storage of inventory or
product samples generally does not have to meet the “exclusive
use test” for the part of your home regularly used for these
purposes. (These requirements are discussed in greater detail in
IRS Publication 587, “Business Use of Your Home.”)
It’s important to thoroughly look over the requirements before
taking a home office deduction, and to keep complete and
accurate records to substantiate those deductions.

Calculate the Numbers
Generally, the amount of your home office deduction depends
on the percentage of the home that is used for business. The
IRS says a taxpayer can use any reasonable method to compute
the business percentage of home use. Two common methods
include:
• Dividing the area of the home used for business by the total
area of the home (square feet).
• Dividing the number of rooms used for business by the total
number of rooms in the home if all rooms in the home are
about the same size.
The IRS warns, though, that taxpayers may not deduct
expenses for any portion of the year that there was no business
use of the home. And, if the gross income from business use of
the home is less than the total business expenses, the deduction
for certain expenses is limited.

successful
busine
handbook

Successful
Business

Find this, and many more tax- and
business-related articles in the latest
version of your ABMP Successful
Business Handbook, or access your
digital edition by logging in to
www.abmp.com and finding the
link on the Members page.
Handbook

m

• ABMP.co

associated
bodywork &
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ABMP.com
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Reporting Gratuities

•T
 he Internal Revenue Service (IRS) defines tips as payments clients make
solely of their own volition. They don’t owe you the money, and they have
the right to decide how much they will give. Mandatory tips added onto
bills aren’t considered tips; the IRS views them as service charges.
• If cash tips from clients exceed $20 a month, they are considered taxable
wages for payroll-tax purposes. Noncash tips—for example, a ticket to a
concert—aren’t considered wages.
• Keep accurate, daily records of cash tips.
• If you are an employer and your employees receive taxable tips, you’ll
have to withhold both income taxes and FICA (social security and
Medicare) taxes on the tips. As the employer, you also will have to cover
the employer’s portion of FICA and FUTA (federal unemployment taxes).
•T
 o keep track of monthly tips, employees generally use IRS Form 4070
(“Employee’s Report of Tips to Employer”) and Form 4070-A (“Employee’s
Daily Record of Tips and Report to Employer”).

Congratulations!

For more on taxes, check out ”Keep More
of Your Money at Tax Time,” page 24, in
this issue of Massage & Bodywork.

ABMP Member Andrew Biel Receives Humanitarian Award

In October, Andrew Biel (second from left) received the 2011
Humanitarian Award for his dedication to the profession.
A $2,500 check was donated in his name to the Massage
Therapy Foundation (MTF). Biel is shown here with Lynda
Solien-Wolfe (Performance Health), Ruth Werner (MTF), and
Marshall Dahneke (Performance Health).

Noted author, educator, and massage research advocate Andrew
(Drew) Biel was awarded the Massage Therapy FoundationPerformance Health 2011 Humanitarian Award in October for his
dedication to the profession and his tireless support of evidencebased massage therapy research.
Biel, an ABMP member and author of the notable text Trail Guide
to the Body, has long been a supporter of the Massage Therapy
Foundation, and continues to donate portions of the proceeds from
his book to the foundation and its research efforts. In total, Biel has
given more than $150,000 to massage therapy research.
Since becoming a licensed massage practitioner in 1992, Biel has
served on the faculties of the Boulder College of Massage Therapy and
Seattle Massage School, and taught cadaver studies for bodyworkers at
Bastyr Naturopathic University. In 1997, he wrote and published Trail
Guide to the Body, which is being used in more than 1,700 bodywork
schools in 38 countries. Biel is president and owner of Books of
Discovery, a publisher of educational tools for the bodywork fields.
“A humanitarian is someone who gives from the heart,” says
Marshall Dahneke, president and CEO of Performance Health, which
gave the award. “This motivation, this good intention manifests itself
in many ways and ultimately determines the life we live and who we
become. Drew’s ability to give passionately and freely from the heart
motivates him to make things happen that benefit others. He believes
that if it doesn’t make someone’s life better, it’s just not worth doing.
I’m grateful for the opportunity to honor Drew and to thank him for
his contributions.”

Celebrate ABMP’s 25th anniversary and you may win a refund on your membership. ABMP.com.
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CONGRATULATIONS! 10- year M embers
Warren O. Abraham
Nichole Elizabeth Adami
Katherine Adams
Chandra Algard
Lacy G. Apfelbeck
Susanne E. Ashland
Cynthia Babrocky
Judy A. Baker
Arlene Marie Ballenger
Georgia Banks
Dennis F. Barger
Katharine D. Baugh
Benson Bell
Susan Bell
Laura Berger
Sara Jo Berman
Nicole M. Bernholc
Constance Besaw
Karandi Grayson Bilmes
Richard D. Bittle
Jessica R. Bittner
Rosemary Bourne
Kelly Boyles
Lou Ann Brandeberry
Kerian J. Bray
Robert Buck
Barbara Sue Bundy
Alicia Bunting
Michelle Buss
Richard J. Cabral Jr.
Joe R. Campbell
Richard M. Carlson Jr.
Patrick J. Carroll
Lillian S. Cashion
Angela Paulette Catania
Anne O. Cauley
Richard A. Center
Lisa Mary Chan
Lal Chand
Bibi Z. Chapman
Khy Villalon Chapman
Sharon Kay Chavolla
Ritu Chib
Simona Chmelova
Karen S. Cipolone
Cathy Clark
Margaret Clay
Amanda Cohen

Cynthia Marie Combs
Eurdis Coppedge-Walker
Danette K. Coulter
Nancy Curran
Elizabeth P. Davies
Patti M. Davis
Janet R. Dearborn
Alissa M. Debernardo
Judy A. Deken
Christopher A. Delaporte
Alicia Doellgast
Michelle Dorshkind
Lydia Dorwart
Diane Duran
Laura K. Dylla
Mary Lynne Eisenbrandt
Jill Eng
Glen Erickson
Susan G Fattouh
Rochelle H. Featheran
Kimberly Allison Fleisher
Charlene Folz
Douglas E. Forney
Laureen Francis
Laurie Frazier-Volinsky
Roy Fujisue
Karen Anne Gaertner
Anne-Marie Gallant
Kellie Gibson
Alain Grouette
Val Guin
Susan Guttzeit
Leslie A. Hafemeister
Rhonda Hahn
Scott Hajek
Cynthia L. Hall
James Halverson
Bonnie B. Hammock
Bonny Hansen
Linda Hedquist
Kimberly Heil
Rebecca Heine
Nancy Hemingway
JoAnn Herrmann
Elda B. Hilton
Dana A. Hoffman
Sara Ann Holcombe
Danice Holt

Sherrie K. Hood
Lisa K. Hopkins
Eileen Kay Hostetler
Dawn A. Hull
Elizabeth Jeri Hunsicker
Gordon N. Iwahashi
Gwynne Jackson
Frances B. Janowski
Susan Javery
Costa John
Julie E. Johnson
Tilman L. Jones
Brenda Kane
Jolinda Keller
Kathleen Kemery
Johanne Kieffer
Dennis B. King
Amy Elisa Kinzel
Margaret G. Knapp
Frances June Knight
Frank Kocsis
Dian Krumlauf
Isabelle Laak
Annie Laurie
Eleanor Laviolette
Lynn Leach
Jane Lee
Judy Gilbert Levin
Roxie Lewis
Amy Long
Darla L. Lord
Susan Lorincz
Pamela M. Loutzenhiser
Deborah A. Luck
Jill Mack
Daiva Manfredini
Elizabeth Maraffino
Karin Marsh
Steven Martindell
Marla Kay McBride
Susan L. McDowell
Cheryl D. McKenzie
Zac M. Meiu
Collette M. Miller
Kathleen Star Miller
Megan Elizabeth Moelter
Karen B. Montgomery
Kathleen T. Moon

To see a list of all individuals
who have been ABMP
members for 10+ years,
log in to ABMP.com.
Deborah E. Moran
Michael Moschel
Rev. Debrah Gayl
Moses-Alamillo
Joyce Munday
Natanya Nagy
Kathyrn Nash
Cheryl L. Naylor
Tammy J. Nelson
Olav S. Nordemann
Richard F. O’Connor
Louise Orders
Lorene Elizabeth Paige
Linda S. Parish
Mira Parmas
Angela D. Parris-Raney
Janie F. Patch
Andrea Marie Peavey-Frasé
Edgar G. Pena
Susan M. Penn
Renee Perkins
Mary Pfotzer-Greenwood
Barbara A. Phillips
Jodi L. Pinnow
Anna Pizzarelli
Juli Platzer
Nancy D. Plenty
Cynthia E. L. Popham
Christopher R. Potts
Ann Elizabeth Pung
Kirk E. Ramos
Alexandra Rascia
Deborah Anne Ravenwood
Kathleen K. Reardon
Denise Alane Reecer
Linda Reno
Emma Jean Rodgers
Zela T. Rodriguez
Tonna Roesselet
Steven M. Roth
Susan Ruble
Melissa Russo
Sharon Ann Sales
Naoko Sato
Carolyn Schoenfeld

Stacy E. Sellers
Dawn L. Sgarlata
Dolores (Lola) Shearer
Scott E. Sheffer
Suzan M. Shelley-Morton
Eve Sicurella
Rebecca Sievers Peterson
Jeanmarie Skelly
Eva Skorpikova
Keri Smith
Paul J. Sokolowski
Marcia Wros Sorbo
Anne T. Spingler
Elizabeth Ann Stanley
Kathleen K. Starrick
James J. Stein
Lori A. Stewart
Janet M. Stowe
Lainie Stubblefield
Cheryl A. Summa
Diane Swenson
Jodell Swenson
Tara Torke
Lisa Marie Trushel
Jacqueline Tyler
Debra Tyma
Mal Ok U
Cynthia G. Vanek
Gale M. Veach
Gail Ilene Veloni
Sherri L. Vest
Dawn Von Tiedemann
Terry Lynn Wagner
Michael J. Walden
Tracy L. Wall
Ingrid Wallen
Conway Christian Weary
Doris Weilenmann
Michael C. Wilhoit
Peggy D. Winney
David N. Wolffs
Elizabeth W. Yeh
Larisa Yustayeva

CONGRATULATIONS! 20- year M embers
James H. Arkison
Michael J. Aronoff
Deborah J. Benson
Petrina M. Bommarito
Constance B. Butler
Judith Lee Dila
Sandra Lee Draus
Pamela L. Duckart
Edward J. Ehko Jr.
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Ronald D. Fine
Suzanne Fritz
Roberta Genet
Sharyl W. Grayson
Francine Joy
J. Catherine Juliano
Petra Kochs
Carl S. La Badie
Donald J. Lew

Frederick L. Lewis
Melanie Lewis Rosalsky
Terrence J. Madden
Leslie D. Markham
Miriam Ku’ulei Mata
Lauretta M. Nierat
Jo Ann Orsak
Pamela A. Papania
Kathy J. Rink

Janice L. Sauro
Solse Mara Sheran
Renee C. Shimer
Linda Soo Hoo
Karen Rose Stanhope
Paul B. Steingruby
Deanna M. Twenge
Sandra L. Wooten

different strokes

Government Relations

The Road Ahead
By Jean Robinson
This is the time of year I start making a list of legislation
I expect to see in the upcoming year. Part of what makes
my work at ABMP especially interesting is the variety of
legislation we see affecting the profession and the difference
between states and their respective legislative processes.
One legislative concept we’ve been seeing more and more
frequently is commonly referred to as “health freedom” legislation.
These bills generally propose to exempt individuals who provide
certain services (complementary alternative medicine) from state
licensing. In most cases, the services listed in this type of bill
include modalities or practices that are already regulated under
massage licensing, or other health-care provider licensing.
Supporters of this type of legislation claim consumers don’t
have access to the practitioners they want to see for alternative
healing because of restrictive laws and regulations. They argue
that “healers” don’t need to be regulated and should not have to
meet minimum education requirements and become licensed in
order to provide client care, as long as the healer discloses to the
client their training.
While ABMP supports having certain practitioners exempted
ABMP’s Government Relations Director Jean Robinson (right)
from massage licensing, we believe legislation with the sole
and Government Relations Coordinator Saskia Young Dehring
purpose of legislating such exemptions is, at best, unnecessary.
discuss the legislative outlook in 2012.
At worst, such legislation can create
confusion and even result in an
unworkable regulatory structure. In
ABMP keeps members informed on www.abmp.com.
our view, legislation is not needed to
declare that certain practices are not
We also send email alerts to members in states with
regulated by the state.
Legislation related to this subject
active legislation, so please take a moment to update
was introduced in several states in
2011, including Ohio (still pending),
your email address in your ABMP member file to
Texas, and Colorado, and while so
far many of the bills have failed or
ensure we have your current email address.
been successfully amended to exclude
practices that are already regulated, we
expect to see more attempts made in 2012.
While ABMP does not support this type of legislation, we
do continually advocate for consistent entry-level standards to
advance portability for the profession. The inconsistencies in
entry-level requirements, and the inability of states to adopt
Other legislation we expect to see in 2012
standard endorsement procedures for recognizing practitioners
include bills to create licensing laws in
who have already gone through the licensing process somewhere
Kansas and Idaho, attempts in Virginia and
else, have made portability virtually nonexistent. It is our belief
Indiana to amend their acts from title
that a massage therapist qualified to practice in Illinois, is also
protection/certification to licensing, and
qualified to practice in Oregon and should not have to jump
through a lot of hoops to do so.
Minnesota may consider adopting a voluntary
state registration program for MTs.

On the Board for 2012

Jean Robinson is the government relations director for ABMP.
Contact her at jean@abmp.com.

Celebrate ABMP’s 25th anniversary and you may win a refund on your membership. ABMP.com.
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Member Profile
By Jed Heneberry

Kathy Cesa,

El Cerrito, California
ABMP Member Since 1996
Kathy Cesa joined ABMP 15 years ago as a nurse with an
interest in massage therapy, but it wasn’t until five years
ago that she finally went into practice as an MT. Today, she
couldn’t be happier about her decision.

Moving Toward Wellness
It was the healing power of touch that brought Cesa to nursing
in the first place. “Touch is part of who I am,” she says. “With
people who had pain, I couldn’t medicate them so I would touch
their knee or hold their hand, or I’d rub their feet, their back.”
Providing comfort with her hands came naturally to Cesa, and
others recognized it. “If another nurse’s patient was emotionally
upset, they would ask me to go sit with them.”
While she initially pursued massage therapy in 1986. It took
until 2004 for Cesa to fully make the switch. “My body was beaten
up from working on the floor,” she says, and she missed being
able to provide hands-on healing. “I was terribly upset when [the
nursing protocol] got rid of the back rub for evening care.”
As a massage therapist, Cesa has found that she is able to more
fully experience what she always appreciated about nursing. “A
nurse looks at the whole person—body, mind, and spirit—but
a physician is taught to look only at the disease,” she says. “I
always looked at the whole person, but now, I find that I have
more time in which to do that.”
There is one important distinction that Cesa feels makes
massage therapy a perfect fit for her. “In nursing I was always
conscious that I was on guard against mistakes,” she says, “but
here I’m helping in wellness.”

“Touch is part of who I am.”

Kathy Cesa (left)
with Jen Komaromi,
owner of Well
Grounded Coffee,
where Cesa has
met many new
clients.

A Community-Based Practice
Cesa opened her practice in a growing community in El Cerrito,
California, because, as she says, “for people to come to me it
needed to be easy, [and] close to where they worked and lived.”
Though things began slowly, Cesa always believed that she would
make it. “Some days I would just go to my office space and sit
there and think about massage,” she says. “Then I began to give
free massage in the hair design studio across the street to increase
my confidence.” That act of local outreach inspired a steady
stream of referrals from salon customers complaining to their
stylist about different aches and pains.
Another boon to her business was Cesa’s former career. “People
came to me saying, ‘I figured a nurse wouldn’t hurt me,’” she
says. “People trust nurses. Plus, I was comfortable working with
people, with bodies.”
Cesa feels that her approach toward massage therapy helps her
succeed in her practice. “I felt like a beginner in massage,” she
says. “The more I knew, the more I realized what I didn’t know—
it allowed me to be inquisitive.” Often times that meant tearing
out articles from Massage & Bodywork that interested her, even if
she wasn’t quite sure what they meant. “At the beginning some
didn’t make much sense to me, but after I took different classes
I’d go back to them and say ‘Ah-ha!’”

On the Right Path
After working in hospitals for years, Cesa is encouraged by
the increased acceptance of complementary and alternative
medicine. “I would love it if more hospitals would incorporate
massage therapy, because I found that people were more relaxed
and needed less pain medication,” she says. “I’ve done education
for nurses on touch, that every time they touch a patient they are
transferring positive energy, which is healing energy.”
Always one to focus on taking care of others, being an MT has
also allowed Cesa to spend more time taking care of herself. “I
only give massage every other day, which gives me a day to rest my
hands in between,” she says. “You need to be sure that you take as
good a care of yourself as you do of your clients.” And for those
who think that working every other day isn’t enough for their
practice, consider that Cesa’s business has increased despite the
down economy. “What can I say?” she says. “People come to me.”
Jed Heneberry is assistant editor at ABMP. He can be reached at jed@abmp.com.

10

January

February 2012

different strokes

Moved? Changed your email address?
Then it’s time to update your
account. It’s easy. Log in to
ABMP.com and go to Account
Tools and Information, or call
us at 800-458-2267. Keep
your account updated so
you don’t skip a single issue
of Massage & Bodywork
magazine, or miss out on
email invitations to our
popular educational
webinars and
live events.

“Thank you for showing
me that I need to have
a better conversation
with my clients to see
what they want, not
necessarily what
I want.”
Jessica—participant in the
“Ethics for the Real World” webinar
series with Til Luchau.
Find the whole “Ethics” series,
and more, archived in ABMP’s
Online Education Center
at ABMP.com.

Don’t miss our newest column,
Tell Me, in Massage &
Bodywork magazine. Every
issue will cover a different
question. In this issue—great
tips from practicing therapists
about buying and maintaining
sheets for the therapy room.

ABMP Partners with Massage Therapy Foundation
In October, ABMP President Les Sweeney presented Massage Therapy Foundation (MTF)
President Ruth Werner a check for $5,000 at the foundation’s inaugural golf outing
in Portland, Oregon. ABMP pledged an additional $15,000 to the foundation, which
will be awarded to the MTF in advance of its International Massage Therapy Research
Conference in Boston in May 2013.
The MTF supports research grants exploring the benefits and application of massage therapy,
and community service grants that bring healing touch to at-risk populations. The MTF also
works to educate bodyworkers and consumers about the efficacy of massage therapy.
ABMP is committed to supporting the foundation and its research efforts through several
avenues:
• ABMP and the MTF are finalizing an agreement, the result of which will be ABMP’s
sponsorship of four “Teaching Research Literacy” workshops around the country in 2012.
The workshops will help empower massage therapy educators and increase their research
literacy capacity.
• ABMP donated $10,000 to the MTF in honor of ABMP’s 20th anniversary in 2007.
• ABMP donates proceeds from the sale of its textbook, Teaching Massage: Fundamental
Principles in Adult Education for Massage Program Instructors, to the MTF and Federation of
State Massage Therapy Boards (FSMTB).
For more information about the MTF and its programs, visit massagetherapyfoundation.org.
Celebrate ABMP’s 25th anniversary and you may win a refund on your membership. ABMP.com.
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Discounts For ABMP Members
To access the websites of discount providers, log in to ABMP.com.
From the Your ABMP Account menu, select “Discounts for Members.”

ABMP has partnered with a variety of service providers who offer generous discounts to ABMP members. All offers are subject to change. Please
contact partner service providers directly—by phone or through the websites listed in the Members section of www.abmp.com—for complete
details and terms of all discount programs.

Business Needs

ABMP Silver Legal Plan. Free consultation
and 20 percent discount on legal services:
800-993-8886.
Beneficial Capital. Complimentary processing/
documentation fee: 800-886-8944.
Caldwell Legal USA. Discounted personal
and business legal services: 800-222-3035.
Constant Contact. Easy, affordable email
marketing to keep you connected with your
customers. Receive 20 percent off when you
pre-pay for six months of service or 25 percent
off when you pre-pay for one year.
Crocs. Get 25 percent discount on Crocs Work
and Medical/RX shoe lines; log in to ABMP.com
to access your discount.
Dell. Member-only pricing, with up to 30 percent
off list prices for select configurations of Dell
consumer PCs, 10 percent off mobility products,
and free shipping on systems $599 and up:
800-695-8133 (member ID# HS112612329).
FullSlate. Up to 40 percent off online scheduling
software; free trial; visit www.FullSlate.com/abmp.
H&R Block. Reduced personal/business tax
preparation fees: 800-786-3429.
Journal of Bodywork & Movement
Therapies. Discounted individual subscriptions:
877-839-7126.
Milady. Ten percent off all publications:
800-347-7707 (promotional code 8DPML092).
Office Depot. Discounts on selected office
supplies, services, delivery, and print services.
Pedestrian Shops. Receive 15 percent discount
on all shoes; log in to ABMP.com for coupon code.
UMB Visa® Credit Card. No annual fee, low
introductory APR, no balance transfer fees for 6 months,
bonus points and rewards, great benefits, ABMPthemed cards. www.cardpartner.com/app/abmp.
VistaPrint. Free and discounted printed business
materials. Choose from design templates
or update a design of your own.

Wellness & Insurance

Aflac. Supplemental insurance programs for
accidents or serious illnesses, regardless of other
health insurance coverage. Call 913-322-1473, ext.
308, and leave a message including your zip code.
Dental Benefits Max. Low individual and family
monthly rates, 15–50 percent off procedures,
network of 81,000+ dentists: 866-894-1363.
I-surance. Affordable monthly premiums,
discounts and choice of doctors, carriers, and
plans. Individual, dental, vision, life, disability,
and travel insurance: 866-875-9449.
Liberty Mutual. Discounted home and auto
insurance: 800-357-2305 (client #102441).
Outlook Vision. Discounted glasses,
contacts, hearing aids, and prescription drugs.
Visit www.outlookvision.com for a list of providers
in your area; to sign up for the program, call
800-458-2267, ext. 628.
VPI Pet Insurance. Get 5 percent discount
on pet insurance; use your vet of choice. Visit
ABMP.com for details.

Travel and Leisure

Alamo. Drive Happy and get a discount on
your next car rental: 800-462-5266 (contract ID
#93879).
Choice Hotels International. Discounts
at participating hotels: 800-258-2847
(code 00800399).
FTD. Discounts on delivered gifts, flowers, and
plants: 800-736-3383 (department code 4572).
National Car Rental. Receive a discount on
your next rental. Go National. Go Like a Pro.
800-227-7368 (contract ID #5028763).

Online & Wireless Services

TheGiftCardCafe.com. Increase sales with
instant gift certificates. Call 800-410-8103
(referral code 99).
T-Mobile. Discounted services and equipment:
866-464-8662 (promotional code: 8158TMOFAV).
Log in to ABMP.com for details.
Verizon Wireless. Discounted services and
equipment; an ABMP email account is necessary
to qualify for the discount. Log in to ABMP.com
for details.

®

